f r 



METHOD AND APPARATUS FOR CONDUCTING A COMPETITION 
USING A DIVIDED LITERARY WORK 
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BACKGROUND OF THE INVENTION 

1. Technical Field 

This invention relates generally to advertising and promotions, and more particularly to a 
method for advertising by conducting a competition using all or a portion of a literary work that is 
10 divided into a plurality of distinct parts and formed into playing pieces that can include an 
advertisement, logo, or brand. 

2. Related Information 

O Businesses and organizations frequently invest in advertising and promotion to encourage 

S potential customers to purchase their goods or services. Companies use various techniques such as 
£ 1 5 advertisements, sweepstakes, contests, and the like to promote their brand name and products. Fast 
W food restaurants, for example, sometimes affix game items to food containers and encourage 

yQ customers to collect game items in exchange for prizes, such as free food. Other companies 

L encourage customers to purchase goods or services by offering a chance to win a predetermined 

^ prize, such as a luxury car or a vacation. 

S| 20 There has been a trend in recent years to promote literacy among children through various 

S techniques. Children are encouraged to read books and other materials in order to become literate. 

Various games have been developed to facilitate this purpose. As one example, a game known as 
"Blue's Clues Cards"™ includes a fixed deck of cards with pictures and words. The object of the 
game is for a child to arrange several cards in any order to create a story. 
25 As shown in FIG. 1A, three cards 101, 102, and 103 can be arranged in a certain order to 

make a short sentence (e.g., "Steve Reads Book."). Longer sentences can be created by using more 
cards. Each card includes a picture and a corresponding word on one side, and a word but no picture 
on the other side, such that both sides of the cards can be used to form a sentence of the child's 
choosing. In effect, each child becomes an author since each child can create a different sentence. 

1 



A different game, sold as "Curious George Adventures,"™ contains sets of three cards 
depicting illustrations without words relating to a certain event (e.g., a monkey picking up a book 
and reading it). FIG. IB shows three sample cards from the game. The object of the game is for the 
child to identify the correct sequence of the depicted illustrations based on information on each 
5 picture card, such as borders, actions choreographed on the cards, and the like. The back of every 
card is identical and identifies the name of the game and the company that produces the cards. 

Steven King, the famous novelist, has recently announced his intention to write a book and 
post it to the Internet in stages, such that successive stages would only be distributed if he receives 
payment from readers for the previous stages of the book. This concept may revolutionize the way 
10 that literary works are distributed to the public. 
« The need for companies to find new and interesting ways of promoting their products and 

-JD services presents an opportunity to promote literacy and reading among children and, consequently, 

::: 

4= leads to the principles of the present invention, 

jj SUMMARY OF THE INVENTION 

9? 15 The present invention provides a method and apparatus for advertising while promoting 

yy 

e literacy and reading among children. A literary work, such as a short story, is divided into a plurality 

gj of distinct parts, each of which has no readily apparent relation to the other parts. Each distinct part 

ft is formed into a playing piece, such as a card, and can be associated with an advertisement. 

O Additional "helper" playing pieces can contain information regarding the correct sequencing of one 

O 

20 or more playing pieces. 

The playing pieces for a literary work are distributed to the public, and participants are 
encouraged to collect all the pieces pertaining to that literary work. The first participant to correctly 
sequence the playing pieces of the literary work and send them or show them (in the correct 
sequence) to the competition promoter wins the competition and a corresponding prize. Playing 

25 pieces can be distributed in physical form (e.g., cards), or electronically (e.g., through web sites), and 
competition sponsors can link playing pieces to their web sites for added promotional value. The 
invention provides a fun and rewarding competition that has the added benefit of promoting a literary 
work, encouraging reading, and using advertising to subsidize the competition. 
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Other features and advantages of the invention will become apparent with reference to the 
following detailed description and the figures. 
BRIEF DESCRIPTION OF THE DRAWINGS 

FIG. 1 A shows cards from a conventional children's game known as "Blue's Clues Story 
5 Cards."™ 

FIG. IB shows cards from a conventional children's game known as "Curious George 
Adventures."™ 

FIG. 2 shows the front and back of a playing piece comprising a divided distinct part of a 
literary work on one side and an advertisement on the other side according to one variation of the 
10 invention. 

FIG. 3 shows four playing pieces each containing a divided distinct part of a literary work 
CO according to one variation of the invention. 

FIG. 4 shows four "helper" cards each containing information regarding the correct sequence 
^ of certain playing pieces. 

15 FIG. 5 shows a process for carrying out the principles of the invention. 

FIG. 6 shows a computer system for carrying out the principles of the invention. 
FIG. 7 shows examples of sponsor advertisements on playing pieces according to one 
variation of the invention. 

DETAILED DESCRIPTION OF THE PREFERRED EMBODIMENTS 

20 As described above, a literary work (including, for example, a children's story or book; an 

adult fictional work; a poem; a song lyric; a joke; an essay, etc.) is divided into a plurality of distinct 
parts that can begin and end at arbitrary points in that literary work. For the purposes of this 
invention, a literary work does not include a slogan, title, trademark or service mark, a single word 
or sentence, a phrase, or the like. At a minimum, a literary work must comprise at least 100 words 

25 or more and constitute an original work of authorship. 

The literary work can be divided into the plurality of parts manually, or by computer (e.g., 
by allocating a certain number of words to each part). The literary work can include illustrations, 
but at a minimum must include a plurality of words that, when divided into distinct parts, can be 



3 



& 
m 



reassembled into their correct sequential order. Distinct parts can also be created using sounds (e.g., 
words that are converted into audible form and stored in a recording device or computer). Each 
distinct part is formed into a playing piece and can be associated with an advertisement (e.g., a 
corporate name, a product name, a slogan, logo, icon, web site address, sound, description or 
5 illustration of product or service, or other promotional device). Some or all of the playing pieces 
may not include advertisements, but could instead be distributed in conjunction with an advertising 
campaign. As one example, a competition sponsor might distribute playing pieces from its stores 
or by mail, with the advertising implicit in the distribution from the sponsor. 

FIG. 2 shows a playing piece comprising a distinct part of a literary work on one side 201 A 

10 and an advertisement on the other side 20 IB according to one variation of the invention. All playing 
pieces can include an advertisement for the same company, but in one variation of the invention a 
plurality of businesses or organizations sponsor the competition such that a plurality of different 
advertisements are created for the literary work. Although the advertisement is illustrated as being 
on the reverse side of the playing piece, it will be appreciated that both the advertisement and the 

15 distinct part of the literary work can be incorporated on the same side of the playing piece. 

It is also preferred that the advertisement bear no apparent relationship to the literary work. 
For example, a restaurant chain might sponsor a children's book; a scholarship fund might sponsor 
an adolescent's book; and so forth. However, the invention is not limited in this respect. For 
example, a publisher that promotes a particular literary work could advertise the publisher's logo, 

20 web site address, or the name of a bookstore from which the literary work can be purchased. A 
unique piece identifier 21 1 can be used to identify each playing piece but, typically, not its sequence 
(e.g., the unique piece identifier does not correspond to a page or chapter number). Because part of 
the competition is intended to involve skill on the part of each participant, participants are expected 
to collect additional playing pieces (including helper pieces, discussed below) and try to discern the 

25 correct sequence of the pieces by reading and understanding the contents of the playing pieces. 

FIG. 3 shows four additional playing pieces representing four distinct parts of the same 
literary work (elements 202 through 205). Each playing piece includes a piece identifier (212 
through 215). As can be seen from the illustrative examples, the playing pieces each include a 
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distinct part of the same literary work that contain a number of words, but which cannot be readily 
correlated with other playing pieces without reading the distinct part of the literary work on each 
playing piece. 

FIG. 4 shows four "helper" playing pieces that can also be distributed in conjunction with 
5 the playing pieces containing the distinct parts of the literary work. As seen in FIG. 4, helper pieces 
207 and 208 provide information that requires comprehension of distinct parts of the literary work, 
while helper pieces 209 and 210 directly provide information linking specific words in one playing 
piece to words in another playing piece. Other variations of helpful information are of course 
possible. 

10 FIG. 5 shows a generalized process according to one variation of the invention. Beginning 

in step 501, a literary work is divided into a plurality of distinct parts. In step 502, each part is 
associated with an advertisement, such as a corporate sponsor for the competition. In step 503, 
playing pieces are created using a distinct part of the literary work and an advertisement. As 
described in more detail below, playing pieces can comprise physical objects (e.g., cards, plastic 

15 tablets, and the like), or an intangible object (e.g., a computer-generated display on a web page). 
Combinations of the two are also possible, such that some playing pieces are distributed in the form 
of physical objects, while other playing pieces are distributed over the Internet (e.g., displayed on 
the web sites of sponsors). In yet another embodiment of the invention, playing pieces can include 
a web site address inviting participants to visit a web site, and the corresponding playing pieces are 

20 displayed on the web site, preferably in conjunction with advertisements. 

In step 504, the playing pieces are distributed to the public. This step can be performed in 
various ways, including (1) handing out playing pieces at restaurants, retail stores, schools, or other 
physical locations; (2) mailing playing pieces to participants; (3) e-mailing playing pieces to Internet 
addresses of participants; (4) displaying playing pieces at sponsor web sites, typically after "clicking 

25 through" an advertisement or invitation; (5) displaying playing pieces at a central location (e.g., a 
web site run by the competition promoter); (6) affixing playing pieces to objects such as books, cans, 
or food items; or (7) any combination of the above. 

In one variation of the invention, the playing pieces are not all distributed simultaneously, 
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but are instead distributed in a staggered manner, such that participants must play over a longer time 
period before a winning sequence of playing pieces can be obtained. Participants can trade playing 
pieces in an attempt to collect all the pieces necessary to win the competition. The number of 
playing pieces can be announced at the outset of the competition, or the total number of playing 
5 pieces can be made the subject of various hints and part of the skill required to win the competition. 

In step 505, participants are invited to collect and correctly sequence the playing pieces, and 
to send (e.g., by mail or e-mail) the collected playing pieces in the correct sequence to the 
competition headquarters. In one variation, only the playing pieces containing the distinct parts of 
the literary work are sent in, while in another variation, all of the playing pieces (including the helper 
10 pieces) are collected and sent in. In step 506, the first participant to send in the correctly sequenced 
_ playing pieces wins a prize, such as books, cash, scholarships, computers, trips, awards, recognition, 

tfl or the like. When playing pieces are received at the competition headquarters, it can be readily 

^ determined whether a given set of playing pieces was assembled in the correct order by looking at 

H the unique piece identifier on each card. Although these numbers will typically not be in numerical 

0^ 1 5 order, they will be in a predetermined order that is known at the time the literary work is divided into 
= distinct parts and formed into playing pieces. 

S FIG. 6 shows a system including computers linked via a network (e.g., the Internet) by which 

ft the inventive principles can be practiced. It is assumed that the computers shown in FIG. 6 are 

Q linked using well-known Internet protocols to transmit and receive information and display web 

~ 20 pages using well-known web browser technology. A participant's computer 601 can be linked to 
any of the computers shown in FIG. 6 using a web browser. 

A central promotion computer 603 includes a database of playing pieces 603 A that are to be 
distributed to one or more sponsor computers 602 and 604. Alternatively or additionally, the playing 
pieces can be viewed directly from central computer 603 or e-mailed to participants. Computer 
25 software in central computer 603 transmits one or more playing pieces to sponsor computers 602 and 
604. In one variation of the invention, sponsors must pay for playing pieces or other aspects of the 
competition in exchange for sponsorship. Sponsor computer 602 displays a web page which may 
include an advertisement 602 A inviting a participant to sample the sponsor's products or services. 
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Computer 602 also displays an icon 602B that invites the participant to view or download a playing 
piece of the type described above. Once the participant downloads or views the playing piece, he 
or she can print it on a printer and mail it (along with other playing pieces in the correct sequence) 
to the competition headquarters in satisfaction of the competition rules. 
5 In one variation, playing pieces are intermittently displayed on a sponsor's web site or a 

central web site (e.g., they are not always present), thus requiring participants to frequently visit the 
web site in an attempt to obtain the playing pieces during the time that they are displayed. For 
example, participants may be required to click on a company's logo or advertisement or answer a 
question about the company's products or an unrelated topic before a playing piece is provided. 

10 Sponsor computer 604 also displays a web page including a different advertisement 604A 

and an icon 604B that invites the participant to view or download a different playing piece. In 
general, the participant can surf the Internet looking for playing pieces, or can visit the web sites of 
sponsors or other web sites (including the central computer web site) in an attempt to obtain playing 
pieces. Moreover, playing pieces can be linked to each other through different web sites, such that 

15 one sponsor's web site refers to another sponsor's web site, and the participant has an incentive to 
visit multiple sponsor web sites in an attempt to obtain additional playing pieces. Each sponsor's 
web site can also be linked to the central computer, such that participants can quickly move between 
sites. Central computer 603 can also display rules and other information regarding the competition. 
Thus has been described a system and method for conducting a competition using playing 

20 pieces that encourage participants to read all or a portion of a literary work. The principles of the 
invention can be practiced in ways other than those specifically described herein. Reference 
numerals in the appended method claims identifying steps are for convenience only and are not 
intended to imply a necessary ordering of the steps. It is, therefore, to be understood that within the 
scope of the appended claims the invention may be practiced otherwise than as specifically 

25 described. No claim should be interpreted to be in means-plus-function format. 
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